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LEADERS IN ORAL AND BABY CARE
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The year 2012-2013 saw Shield evolving further in its
ideology and breaking boundries, interacting with masses
and creating a platform that evoked a sense of ownership
in them and a sense of achievement and pride in the people.

Educate children, help the nation’s youth grow!

Shield’s latest Baby care campaign “Aaj School, Kal Dunya”
is first about this. Shield’s both Oral care and Baby care
categories primarily focuses on building association with

the consumer through awareness campaigns.The “Aaj School,

Kal Dunya” concept is all about promoting early education
and mental growth in children, under this platform Shield
will keep on launching campaigns featuring their effort in

spreading the awareness of education across Pakistan.

dream. create. inspire

THE NATION OF TOMORROW WITH ACTIONS OF TODAY
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AA] SCHOOL, KAL DUNYA

Shield has assisted mothers in nourishing their infants through decades, and now Shield desires to further assist
them as their infants grow into the age of education. Shield’s ‘Aaj School, Kal Dunya’ is a wonderful platform
promoting early education and mental growth in children.

From this platform, Shield Baby Care launched its first program ‘“Taleemi Grant’’, an opportunity to qualify

for one year education grant for children within the specified age limit, the grant will be given to 100 selected

winners. Alongside TV commercial and print media, BTL activities were also conducted where mothers were
informed of this program and invited to participate.
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Through constant innovation and development,
Shield® has established itself as the leader in
Oral and Baby care. Shield continuously strives

roduce or bring about by a course of action or behavior

to develop new products and services through
extensive research and development that are
tailored for absolute consumer satisfaction
now and in the future.
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V1S§1011.
to become the best personal and household care

company and amongst the most trusted names in product
categories we decide to be in.
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to become the best consumer products
company by focusing on quality, consumer
needs and marketing excellence, while
maintaining an ethical code of conduct,
showing care and compassion towards
employees, being fair to all shareholders
and symbolizing responsible
corporate citizenship.




















































































































































